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DETAILED OFFICE ACTION 



Claim Rejections - 35 USC § 102 



1 . The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351 (a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

2. Claims 1, 3-6, 8-9, 11-18, and 21-25 are rejected under 35 U.S.C. 102(e) as 
being anticipated by Zigmond (US Pat. 6,698,020). 

In regards to claims 1 , 9, 1 1 and 22, Zigmond discloses an advertisement 
insertion system (apparatus and method) for the selection of advertisement 
related to a program content according to an ad selection criteria and the 
insertion of the selected advertisement using triggers, which indicates the 
appropriate time (interruption point) for displaying a selected advertisement. 
Note column 15, lines 35-37, column 16, lines 34-37, and 40-41. Zigmond 
discloses that a predetermined agreement between an ad source and a 
programming source are specified by the ad selection criteria (information 
segment), containing ad parameters and ad selection rules. For example, an 
advertiser may specify that its advertisement is to be shown during a particular 
program regardless of what network it is broadcast on. Note column 12, lines 54- 
56. Zigmond further teaches providing explicit triggering events (interruption 
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point specifier) for use in cooperation with the ad selection criteria, to the ad 
insertion device. Note column 8, lines 55-58 and column 9, lines 5-8. The 
advertisement insertion device matches advertisement to identified program 
information contained in the program guide database, according to ad selection 
rules. The ad selection criteria (i.e. info segment) therefore comprises a content 
identifier, a plurality of ad entries, and each ad entry comprising interruption point 
specifier, as set by predetermined agreement between the programming and 
advertisement sources. Zigmond also teaches the step of an "info segment 
store" for storing the at least one info segment. Note column 1 1 , lines 30-37. 
Zigmond discloses the step of selecting advertisement according to information 
contained in the program guide in order select advertisements relevant to the 
program content being watched by the viewer. Note column 1 1 , lines 42-47, 
column 12, and lines 47-51 . The system of Zigmond therefore anticipates the 
recited claims limitations, where the ad selection criteria (info segment) 
containing the "rules" of advertisement placements (ad entries) into program 
content (content identifier) according to explicit triggers (ad interruption specifier), 
which specifies when to interrupt a programming content to play the selected ad. 
The ad selection criteria further comprises the means for receiving from the 
receiver (ad insertion device) an information segment (ad selection criteria) 
request corresponding to the program identifier of a program being watched, and 
locating the information segment corresponding to the program identification (i.e. 
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information contained in a program guide), using the information contained in a 
program guide, and sending the info segment to the receiver. 

In further regards to claim 1 1 , step A, Zigmond discloses that program 
feed may come from live programming as well as from stored sources, such as 
videotapes. Note column 7, lines 9-12. 

Method claims 13 and 14 contain the limitations of apparatus claim 1 and 
are therefore analyzed as previously discussed with respect to claim 1 , above. 

In regards to claims 3, and 21, Zigmond discloses that at the selected 
advertisement is displayed until termination and then the video switch is 
operative to resume the playing of the programming feed. Note column 17, lines 
35-37. Therefore the ad entry further comprises a resuming indicator for 
actuating the video switch to resume the playback of the programming feed upon 
the completion of ad. 

In regards to claims 4, 5, 15, 17, and 23, Zigmond discloses that the 
advertisements contain content ratings and parental lock codes for preventing 
certain types of ads (R-Rated) from being played but permitting other types of 
ads to be played (PG-Rated). Note column 10, lines 58-61 and column 13, lines 
48-58. In further regards to claim 23, the predetermined characteristic for 
preventing ads from playing is the content rating. 
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In regards to claims 6 and 25, Zigmond discloses that ad selection criteria 
can be modified for content with increased subscription fees, which allows the 
viewer to forego the advertisements all together. Note column 14, lines 30-33. 
The info segment therefore contains an "ad lock" specifier for disabling the play 
of ads (i.e. skipping the interruption point) during increased subscription services. 

In regards to claim 12, Zigmond discloses the ad entry of one of the info 
segments further comprising at least one of a resume indicator, ad lock specifier, 
and permitted/prohibited ad type specifier, as discussed in claims 3-6, above. 

In regards to claim 8, Zigmond discloses means for generating initial ad 
selection rules of ad selection criteria (info segments) predefined by advertisers 
and modifying it based on user response, etc. Note column 11, lines 50-65 and 
column 12, lines 9-15 and lines 44-51. 

In regards to claim 16, Zigmond discloses that the permission and 
prohibition of advertisements are based on content ratings (example, PG, R rated 
contents) and parental locks. Note column 13, lines 48-58. Content ratings are 
indicative of characteristics such as language content, sexual content, violence, 
etc. present in content, therefore Zigmond comprises the method of prohibiting a 
content based on the presence of language, sexual content, violence, etc. 

In regards to claims 18 and 24, Zigmond discloses the method of 
simultaneously broadcasting a selected advertisement on all television channels. 
Such a transmission ignores the content identifier in the information segment, 
since it is broadcast in all channels, regardless of the program content being 
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watched, and is therefore a null content identifier. The information segment in 
this case is implicitly associated with each of the content item because for each 
of the content item, only that advertisement is played. 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 1 02 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made, 

4. Claims 2, 7, 10, 19-20, and 26 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Zigmond (US Pat. 6,698,020) in view of Gadkari (US Pat. 
2002/0078443). 

In regards to claims 2 and 26, Zigmond does not disclose using maximum 
interrupt specifier during the interruption of program content. Gadkari discloses 
the use of a trigger suppression (maximum interrupt specifier) in an ad insertion 
system, when the secondary content being inserted has a longer presentation 
time than the interval of the original content (the available time window). Note 
paragraph 57, in page 5. It would have been obvious to one of ordinary skill in 
the art at the time of the invention to modify the system of Zigmond to include a 
trigger suppression field as taught by Gadkari in order to force the termination of 
the presentation of an advertisement (i.e. enable premature termination of an 
advertisement), when it has reached its "allotted", specified amount of 
presentation time. 
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In regards to claims 7, and 10, Zigmond discloses the add entries recited 
in steps (c)-(f), as discussed in claims 3-6, above. Zigmond however, lacks the 
recite the limitations of a maximum interruption length specifier, recited in step 
(b). Gadkari discloses the use of trigger suppression (maximum interrupt 
specifier) in an ad insertion system, when the secondary content being inserted 
has a longer presentation time than the available time window. Note paragraph 
57, in page 5. It would have been obvious to one of ordinary skill in the art at the 
time of the invention to modify the system of Zigmond to include a trigger 
suppression field as taught by Gadkari in order to force the termination of the 
presentation of an advertisement (i.e. enable premature termination of an 
advertisement), when it has reached its "allotted", specified amount of 
presentation time. 

In regards to claim 19, see claims 4, 2, and 6. In further regards to claim 
19, the advertisement is skipped based on the criterion of a subscription level. 

In regards to claim 20, the modified system of Zigmond in view of Gadkari 
discloses the use of ad lock for subscribers with increased subscription fees. 
Note column 14, lines 28-33. Official Notice is taken that purchasing multimedia 
content has a higher subscription privileges and higher subscription fees than 
renting the content. It would have been obvious to one of ordinary skill in the art 
at the time of the invention to provide the ad lock feature to users who have 
purchased a product (with a higher subscription fee) rather than rented it, in order 
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to provide the users an increased privileges and access for purchasing the 
content. 

Conclusion 

5. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. Reynolds (US Pre Grant Pub. 2004/0168189) discloses an 
advertisement insertion system where an advertisement control information ("info 
segment") identifies the time, length, condition for advertisements to be played 
at, as well as the program id or network id the advertisement must be associated 
with (see abstract). Carver et al. (US Pre Grant Pub. 2004/0015986) discloses 
an advertisement insertion system for inserting advertisements into stored media 
that also addresses the problem of stale advertisements in recorded programs. 
The system utilizes a content import component including advertisements and 
related data for associating advertising content with program content (see 
paragraph 2 in page 1 , and paragraphs 90-92 in page 7). 

6. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Usha Raman whose telephone number is (703) 
305-0376. The examiner can normally be reached on Mon-Fri: 9am-6pm. 

If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, Andrew Faile can be reached on (703) 305-4380. The fax 
phone number for the organization where this application or proceeding is 
assigned is 703-872-9306. 
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Information regarding the status of an application may be obtained from 
the Patent Application Information Retrieval (PAIR) system. Status information 
for published applications may be obtained from either Private PAIR or Public 
PAIR. Status information for unpublished applications is available through 
Private PAIR only. For more information about the PAIR system, see http://pair- 
direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll- 
free). 
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